FY2007/2008 ANnual review
Now more than ever, the Entrepreneurs’
Organization is healthy, financially sound and
primed for continuous growth. With 7,000+
members in 38 countries, we are entering a
new era in EO excellence. It is an era that
demands innovation, global unification and
consistent member support. This fiscal year,
we will embody the “Success to Significance” theme by exploring
and defining the impact we have on our families, companies,
communities and the world at large. We will do all of this
while executing the TEAL (Technology, External Awareness and
Leadership) initiatives and instituting the second year of the
Board’s five-year strategic plan.

To keep you up to date on where we stand as an organization,
we are providing you with our FY2007/2008 Annual Review. For
us to excel and grow as a community of entrepreneurs, we must
all be cognizant of the current financial, member and regional
health of this organization. We must also remember the success
we had in FY2007/2008. As you can tell from the following
information, we have had a landmark year. This is due in large
part to your amazing efforts, unwavering support and belief in
this organization’s ideals. Enjoy this Annual Review, and prepare
for another stellar year of EO accomplishments!
Respectfully,

David Galbenski
EO Chairman
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LOOKING FORWARD »
➜ FY2008/2009

Strategic Goals

This fiscal year we will focus on specific goals to ensure
our members receive the highest level of support. Our
initiatives will be encompassed by a single theme, “Success
to Significance,” which represents the path to significance
EO is pursuing. As we execute the second year of the Global
Board’s five-year strategic plan, we will stick to our core beliefs
and focus on three key initiatives encompassed in a single
acronym: TEAL.
➜ “T” is for Technology

We have instituted a huge paradigm shift in EO’s technology
arena. Through the launch of EOaccess, we are changing the
way members leverage their network, connect with peers
and engage in learning. A touchstone of this plan includes a
highly customizable public Web site. And then there’s EOtv, a
marketing force that leverages the power of video technology
in content distribution to our members. As we implement
our plan, members will see a dramatic improvement in their
technology experience.
➜ “EA” is for External Awareness

We are implementing more external awareness plans through
various means. By increasing the amount of PR tools we offer
members, we are defining our significance as an organization.

Whether it’s through our PR PressPass, outstanding
partnerships or Global Entrepreneurship Week, we’re making
it easier for you to serve as an EO messenger. We will continue
to increase our external awareness while generating interest
in our organization.
➜ “L” is for Leadership

The single greatest benefit an EO member can leverage is the
ability to become an EO leader at the chapter or global level.
In support of this belief, EO is launching several initiatives to
increase the level of leadership among the membership. One
of those initiatives includes the inaugural Leadership Academy
for current and aspiring global leaders. By encouraging
members to become leaders, we can do our part to launch EO
on a path to 20 more years of success.
➜ Rem em bering EO Gre at ness

As we continue to work toward new measures of excellence
this fiscal year, it is imperative that we not overlook the
monumental accomplishments of FY2007/2008. From recordbreaking University attendance to a milestone in membership,
EO has excelled beyond imagination. With this in mind, we will
continue to offer an intimate environment for entrepreneurs,
and we will serve as a global support system for all members
through innovative means.
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New Public Web Site Launch

On 14 April, EO unveiled a principle part of its EOaccess plan: the new
public Web site. The impetus behind this major redesign was to encourage
prospective members to learn more about the organization through
a dynamic, highly customizable Web platform. Thus far, it has proved
successful— in July, roughly 12,960 unique visitors visited the Web site,
a new EO record.

Record-Breaking Global Leadership Conferences

EO hosted two record-breaking GLCs this year. The GLCs, held 8-10 May in
San Francisco, California, USA, and 22-24 May in Dubai, UAE, attracted a
total of 759 members— 98 more than the previous year. The conferences’
success stemmed from expert learning sessions and outstanding peer-topeer networking opportunities.

New EO Partners

EO welcomed several new partners into its family this year. They include
Regus, Office Depot, FedEx and Profit Magazine, businesses that play an
integral role in the lives of EO members. The addition of these esteemed
partners allows EO to provide members with discounts in services,
educational opportunities and exciting benefits.

20th Anniversary/2007 EO Las Vegas University

EO celebrated 20 years of explosive growth during the 2007 EO Las Vegas
University, held 24-27 October. The University was the largest event EO
has ever assembled, with 1,000+ members in attendance. Attendees
were treated to once-in-a-lifetime events, including a private concert by
rock legend KISS, a keynote session from famed developer Steve Wynn
and exotic off-site activities.

Canada Launched as Fifth EO Region

In November, the EO Global Board recognized the uniqueness of Canada’s
chapters, the quality of its members and its ability to mature at a quick
rate by making the country its own EO region. The unanimous decision
emphasized EO’s commitment to enhancing the Canadian membership
experience.

Emerging Entrepreneurs

The EO Accelerator program entered its second year with gusto! An
astonishing 150 Accelerator contestants participated in 10 chapters in
2007. Mirroring that success was the Global Student Entrepreneur Awards
(GSEA), which crowned Fraser Doherty of Scotland as the first-place winner
in the 2007 competition, the largest and most successful GSEA to date.
More than 120 EO members assisted with the competition.

Welcome, Rock Star!

EO Five-Year Strategic Plan

The Global Board finalized the EO Five-Year Strategic Plan, which focuses
on five core components: Leadership, Membership, Personalization,
Communications and Strategic Alliances. As a result of this plan, members
will have a larger pool of entrepreneurs with whom to connect, better
opportunities to strengthen a chapter’s infrastructure and more outlets to
get their voices heard.

EO Reaches 7,000-Member Mark

To cap off an exciting and innovative 2007/2008, EO announced in June
that it exceeded the 7,000-member mark, thanks to three new members in
the EO London chapter. This membership milestone could not have been
reached without the continued efforts of EO’s member, referrals, chapter
officers, staff and Global leaders. What a way to end the fiscal year!

What Was Your Greatest Lesson Learned in FY2007/2008?

In March, EO launched its innovative new “Rock Star” program. The Rock
Star status was developed by a member to provide chapters with an all-ornothing approach to diagnosing potential areas of concern, and to identify
how and where to focus their energy. Nineteen chapters that were strong,
healthy and poised for success were recognized as Rock Star chapters at
the 2008 Global Leadership Conferences (GLCs).

“I learned that a business is not
dependent on an individual, and that
there are many good people out there
who, if attracted by your vision and
leadership, will readily come on board
and give you their best.”

“I learned it is very easy to say no to a
business proposal if their terms don’t suit you.
I’ve discovered that being an entrepreneur is
about being able to convince and mold the
proposer to your terms without appearing too
hard-headed.”

“That EO events are invaluable! My
greatest accomplishment was meeting
new people at various EO meetings,
as well as learning about how they run
their businesses. Every day I apply the
lessons I’ve learned in my work.”

Executive Education Seminar Launch

An an d Jh av e r i
EO Bombay

Ni r aj Mi ttal
EO Bangalore

Mi r i a m Herz
EO Colombia

“Looking back, I think it would be
managing to bring a private equity fund
into one of our companies.”

“I’ve learned that without trust, doing
business with someone would be impossible.
Trust comes from a person’s reliability to do
the right thing.”

In April, EO expanded its executive education offerings by partnering with
world-renowned Babson Executive Education, a division of Babson College,
the number one college in the United States for entrepreneurship. This
partnership produced the first ever EO/Babson Executive Education
Seminar, to be held 19-22 October 2008. The Seminar is designed
specifically for 30 EO members who want to drive profitable growth in
their businesses.

Han i Alaali
EO Bah rain

Ro b e r t Lu o
EO Hong Kong
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Allo c ati o n o f m e m bers’
US $ 1 , 2 0 0 g lo b al an nua l dues
A detailed breakout of EO’s FY2007/2008 dues allocation
appears below. The percentages include overhead (staffing,
supplies, etc.) in each area. EO’s detailed audit information
can be found on EOnetwork under “About EO.”

orga nizational snaps h o t
(As of 30 June 2008)

US$101 billion
Total sales of
all members
worldwide



131
Average member
employees

113
Total number of
chapters
worldwide

38
Number of
countries
represented





924,000
Total number of
members’
employees
worldwide

7,044
Total members
worldwide

39
 Average member
age

E o b r e a k d ow n b y r eg i o n

● Chapter Development: 39% ($468)
● Communications: 16% ($192)

REGION	TOTAL
Asia Pacific
1,703
At Large
32
Canada
668
Europe
530
Latin America
451
United States
3,660
7,044

US$14.4 million
 Average member
sales per year

● Management and General: 6% ($72)
● Global Benefits: 6% ($72)
● Learning: 5% ($60)
● Technology: 5% ($60)
● Forum: 5% ($60)
● Governance: 7% ($84)
● Depreciation: 6% ($72)
● Contribution to Reserve: 5% ($60)

Expe n se s
Like any business, EO has expenses associated with delivering
value to its members on a global level. Below you can see the
breakdown of various expenses by percent.

(Listed in US$ millions)*

me mb e r s h i p g row t h
2002

how large is your
current p rimary b u s in e ss ?

4,519

●C
 hapter
Development: 40%

2003

Grace
Period

2%

5,021

m e m b e r su rv e y r e sp onse by region
The FY2007/2008 member survey was sent to all members in
March 2008. Responses were collected through early April 2008.

●M
 anagement and
General: 20.5%
● Forums: 14%

2004
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1–2.9

32%

50+

million

6,613
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2008

million

6,406

2007

million
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5,883
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million
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6–9.9

9%

million

3–5.9

19%

5,369

7,044

●C
 ommunications: 13.5%

● United States: 53%

● Member Benefits: 8%

● Canada: 11%

● Information Systems

● Asia Pacific: 18%

Development: 4%

● Latin America: 12%

10%

7%

5%

● Europe: 6%

EO Me m b e r S u rv e y Highlights:

» M
 embers truly love this organization: 98 percent of respondents would recommend membership to another qualified
entrepreneur; that’s a 2 percent rise from 2007. Also, 43
percent of the membership plans to remain with EO forever.

*16% - NO INFORMATION

» O ur chapters deliver a fantastic peer experience: 86 percent
Mem bership comp o s it io n b y r e g io n

FY E 2 0 0 8 Or g an i z ati o n al NET r e v e n u e

This chart represents the number of EO members in
various regions of the organization as a percentage of
the total membership.

Though EO receives support from several other sources, the
majority of the organization’s revenue comes directly from
member dues. This revenue is then used to support the EO
membership experience.

of respondents rated the quality of chapter members as a
seven or higher on a 10-point scale, which is an increase of 3
percent from 2007. Member satisfaction with chapter activities rose in every area.

» R espondents report strong returns: Member assessment of
the overall value of their membership climbed to a 7.8 on a
10-point scale. Benefits satisfaction rose sharply as well.

» E MP, Universities and the Forum experience received
● United States: 53%
● Canada: 9%
● Asia Pacific: 24%
● Europe: 8%
● Latin America: 6%

●D
 ues: 83% (US$8,084,450)
●G
 rants: 5% (US$502,000)

the highest satisfaction ratings, receiving 8.8, 8.5 and 8.3,
respectively, on a 10-point scale.

● Interest & Other: 4% (US$400,000)
●A
 ffiliate Partners: .5% (US$37,000)
● Forum Training & Events: 7.5%
(US$670,251)
Total: US$9,693,701

» M
 embers aren’t shy: 2,379 members responded to this
year’s survey, which represents 36 percent of the membership— both records.

